The Content Marketing 50:

Education Edition

The 50 Most Influential Education Brands on LinkedIn*

*As Measured by LinkedIn's Content Marketing Score

Education sector marketers have flocked to LinkedIn to reach the professional networking
platform’s audience of professionals, who are keen to boost their careers and earning power
with further education. In particular, education brands are leveraging LinkedIn for content
marketing. Below are the top 50 global education brands based on their LinkedIn Content
Marketing Scores, which are calculated by measuring the ratio between the total target
audience and the unique users that engaged with the content.
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This map shows the global distribution
of Institutions among the Top 50 Influential
Education Brands on Linkedin.

(The areas in teal are countries that are home to brands on the list).
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